O ud D
#LANGUAGE: How Hashtags Connect Second Language Users

Stefany Andrea LApez Quintero

https://orcid.org/0000-0003-2623-7981

Trabajo de grado para obtener el titulo de Licenciada en Inglés-espariol

Director de Trabajo de Grado:
Raul Alberto Mora Vélez,

PhD in Secondary and Continuing Education

Universidad Pontificia Bolivariana
Escuela de Educacion y Pedagogia
Licenciatura Espafiol-Inglés
Sede Central Medellin

2024


https://orcid.org/0000-0003-2623-7981

#Language: how hashtags connect second language users 1

El contenido de este documento no ha sido presentado con anterioridad para optar a un titulo, ya

sea en igual forma o con variaciones, en esta o en cualquiera otra universidad.

Stefany Andrea Lopez Quintero



#Language: how hashtags connect second language users

To my family, friends and my beloved professors



#Language: how hashtags connect second language users 3

Acknowledgments

Estoy profundamente agradecida con mi familia, profesores y amigos por su inquebrantable apoyo,
orientacion y &nimo a lo largo de mi licenciatura. Su confianza en mi ha sido inestimable y estoy

muy agradecida por su contribucion a mi éxito académico.



#Language: how hashtags connect second language users

Table of Contents

Abstract

Resumen

Introduction

Problem of Statement

Conceptual Framework

Hashtag

Social Networking Sites

Approaching to Concept of Second Languages

Literacy Practices

Digital Literacy

Searchable Talk

Ambient Affiliations

Methodology

Findings

Tracking hashtags interactions and participations

10

10

12

16

17



#Language: how hashtags connect second language users 5

Relation with other social platforms 22
Discussion 27
References 30

Table of Figures

Fig

Fig.

Fig.

Fig.

Fig.

Fig.

Fig.

Fig.

Fig.

Fig.

1 First POSE I0ENTITIEA ........ooviiiiieieee e 16
2 Post in Spanish with an English hashtag ..o, 17
3 An example of a feedback asked by a hashtag post............ccooviiiiiiiiiie, 18
4 Introduction users themselves into hashtag entries ..., 19
5 A type of inquiry that USErs USE 10 MAKE. .......cccveivieiiiieie e 20
6 A thread of replies from post IN FIQUIE 5.........cov i 20
7 A thread of replies frOmM @ SUIVEY. ......ccviiii i 21
8 An example of joining to other second language COMMUNILIES. .........ccccvveeviieiiievieiiieeiinenn 22
9 A language Challenge POST. .......oouiiiie et 23
10 An example of live feedback DEtWEEN tWO USEIS........cccvveiiiiiieiie e 24



#Language: how hashtags connect

Fig. 11 Summary of mentions

Fig. 12 Numerical summary

Fig. 13 Popular hashtags....

second language users 6



#Language: how hashtags connect second language users 7

Abstract

This study explores the impact of hashtags on second language learning in the context of
digital communication. We explore the history and functionality of hashtags, their role on tracking
and keeping second language information, and their potential benefits for language learners. The
research highlights the importance of literacy practices with hashtags and underscores the need for
further exploration, particularly in the Colombian context. This work contributes to a deeper
understanding of language learning in the digital age and prompts consideration of hashtags as a

transformative tool in language teaching.

Keywords: Social networks, new literacies, linguistic practices, autonomous learning,

second language.
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Resumen

Este estudio explora el impacto de los hashtags en el aprendizaje de segundas lenguas en el
contexto de la comunicacion digital. Exploramos la historia y funcionalidad de los hashtags, su
papel en el seguimiento y mantenimiento de la informacidn de una segunda lengua, y sus beneficios
potenciales para los estudiantes de idiomas. La investigacion destaca la importancia de las practicas
de alfabetizacion con hashtags y subraya la necesidad de una mayor exploracion, particularmente
en el contexto colombiano. Este trabajo contribuye a una comprension mas profunda del
aprendizaje de idiomas en la era digital e incita a considerar los hashtags como una herramienta
transformadora en la ensefianza de idiomas.

Palabras Clave: Redes sociales, Nuevas literacidades, practicas linguisticas, aprendizaje

auténomo, segunda lengua.
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Introduction

Social networks have had a gigantic cultural and social impact. The use of social networks
has transcended a little more than what could be given in an electronic device or limiting its content
to entertainment only. Social networks and multifunctionality have been presented by the
interaction of the users themselves. Then, it is the users, the participants of these spaces who have
modified and changed them to other categories. Now, social networks can be elements of the new
literacies. Analyzing the different scenarios of new learning experiences is a work that develops
constantly in the life of teachers. Thus, experiences happen differently for everyone. What began
as a personal and autonomous activity became an object of study on the functionality of an element
which is so popular in all social networks, but whose potential to follow the same topic is so little
used and explored.

One of the linguistic practices that users appropriated in the use of the platforms was the
hashtag. For this research project it was important to identify the hashtags that were used in the
observation of linguistic practices to recognize the functionalities that users highlighted and
enhanced in spaces or social networks such as X, Instagram and TikTok. The analysis of the
hashtag allowed that the main practice of the users would be interaction and tracking of
communities and topics about second languages. It is necessary to highlight that there are elements
that could not be explored, but that have theoretical support, such as linguistic expressions, semiotic
elements, communication, trends and language, which could be identified while analyzing certain
hashtags.

The exploration of these elements (#) looks a little more into the dynamics of social

interaction that have been created in digital spaces and that lend themselves to the context of
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autonomous learning, the use of technologies, identity and the application of tools in new
environments.

The importance of hashtags, after this project, goes beyond its digital characteristic. The
connections, the exploration and interaction with language create new ways for cultural, linguistic
and social integration and exchange. As demonstrated by the research work of the academic Michel
Zappavigna, in studies such as Searchable Talk: Hashtags and social media Metadiscourse or the
Discourse of Twitter and social media, in which she highlights the interaction and symbols to enact
the practice of a second language from another perspective.

This research continues with the idea that some academics have raised about the function
of the hashtag more than an algorithmic item, it is the gate that opens to information that holds the
language in a chronological, constant, organized and updated way. Although most of the data,
evidence and entries collected for this project were from users from European countries, there was
participation of users who joined the hashtags from Latin American countries. Then, getting into
this information network is a way of wanting to be connected with what is happening with language
and what people are doing with language in other spaces. Therefore, this project supports an
analysis of the practices of a second language, the new dynamics in the new literacies and the
expression of language from digital interactions. This research, besides having an investigative
character, is an invitation for the reader to be encouraged to understand other media, other
environments, other identities and to know what each person can do with each landscape he/she

encounters.
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Problem Statement

Nowadays, everything could go viral. People can track information instantaneously thanks
to new Information and Communication Technologies (ICTs). Inside ICTs, different types of
technologies, such as social networking sites (SNS), have become very popular. They allow people
to upload photos and continue to shape our culture in real-time. Precisely, these app settings have
structured how information can be shared on social media. The information is now available
predominantly via video, Instagram stories, reels, posts, and tweets, and the information is
everywhere, all at once. In 2009, hashtags started showing up on Twitter (now called X); since
then, they have become another way of keeping information up to date.

These days, online and offline information is primarily presented in English. The use of the
English language has spread into various spaces, including online platforms like social networks.
These platforms attract users from around the world, who may have diverse native languages but
also use English. Due to the integration of social media in daily life, this has led to academics,
educators, and researchers to address their attention to the field of Second Language Literacy. This
raises a concern: What is the experience of second language users who browse social networks?
They are indeed engaged in something significant. They have been using hashtags. As a matter of
fact, Solmaz (2011) has pointed out that “hashtags have an important role in the identification of a
discourse and formation of a network around various values” (p. 205) which support similar
thought from Abel, Celik et al (2011, p. 1-17 ) who noted that hashtags have helped users create
topics of conversations and gathered those sharing similar interests. The reason is that a hashtag
could attach a trackable, conversational topic of interest by focusing the information in just one
space, a tag. Inside a hashtag, there is no fading out of data. Each piece of information collected

can be kept there indefinitely.
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Second language users in social media have been linking each other by joining through tags,
which lead them to discussions or talks not only about grammar topics but also memes, general
questions, recommendations, achievements, and some other categories. Zappavigna (2012) has
settled on the ideas of “searchable talk and ambient affiliations” (p. 14) Searchable talk refers to
using hashtags to search for and engage in conversations and information sharing. Likewise,
ambient affiliations can be understood as a form of online community-building through hashtag
usage. Zappavigna also describes ambient affiliation as “a form of online communion through
hashtagging” (p. 83) Thus, ambient affiliations are considered forms where users may not
necessarily interact directly but participate in collective hashtag activities. These concepts have
had a domino effect, leading to various communicative and interaction situations across different
social networks. Indeed, their influence has extended beyond a single platform, impacting other
online spaces.

While there have been previous studies on the use of tags, the functionality of hashtags in
language learning is relatively unexplored. People have associated hashtags with social media
trends. However, in the case of Colombia, there is a quiet absence of research on the correlation
between hashtags and second language users. This represents a lack of information in the field of
English language education. “Learners can reach authentic discourse communities relatively easily
if appropriate hashtag literacy practices are employed” (Solmanz, 2017, p. 212, up to the present
time, there is no clarity on detailed ways that could carry advantages on by using hashtags, however
it is important to fill the breach with knowledge on the practical benefit of hashtag for second
language users.

Previously, it mentioned hashtag literacy practices. It might be kind of hard to relate to

literacy, but, according to Gee (1989), literacy is “a socially accepted association among ways of
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using language, of thinking, and of acting that can be used to identify oneself as a member of a
socially meaningful group or “social network” (p. 1). Indeed, it describes what is happening behind
hashtagging and precisely, people in an autonomous way participate of actions and activities which
become meaningful just for the fact, those activities made them involve more on communicative
situations boosting their interactions with others who understand the same code and align them
with significant semiotic features which they are not aware of.

Second-language users might be aware of hashtagging. In Colombia, hashtags are not as
popular as in other countries, where people are discovering and gathering each other through
hashtags. Like it was mentioned before, people might not do hashtagging practices. Tag's
background is only known by communities in which they understand its role, interactions, codes,
audience, and topics, all this is because of the literacy and practice spectrum. Just to mention a case,
during 2021, there was a digital protest against the government regarding a national strike.
Therefore, K-pop users located in Colombia started to show what was happening at the time. What
began as a tweet and thread with a bunch of memes, jokes, opinions, and then reports, became a
significant hashtag-driven activism tactic and movement. As a result, Lombana and Rodriguez
(2023) analyzed an amount of over 134,144 tweets to prove their point on algorithm functionalities,
multimodal contents and spread of information by hashtags. According to Lombana and Rodriguez
(2023), the results show that algorithmic resistance, hashtag hijacking, and spam were effectively
deployed within K-pop activism, enabling the sabotage of the hashtag publics that sought to
stigmatize protesters and supported the use of force against them.

As a result of research findings, Messina (2007) points out that hashtags have been working
more than just tracking content and uploading updates online the role of hashtags in second

language has gained more than just an academic status, instead this conjunction has pursued far-
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reaching implications, passing through media literacy which is the closest field into it. The
pedagogical approach is not only for educators but also those who want to understand the linguistic,
communicative and literacy of digital dynamics nowadays. Tags go beyond its own identity as just
a sign, in other word it has transcended to become a symbol that represents a whole new version
of many and different kinds of multi- universes across social networks.

The critical review of the literature and the analysis of different data that I collected aim to
develop the idea that is questioned at the beginning. In the first instance, one of the purposes is the
analysis of the academic studies and findings that have been made in the direction of the use of
social networks of second language users, but the focus was the analysis of hashtags and their use
in the new practices. It is important to emphasize that this study takes as a reference not only the
theoretical ideas but also the practices applied in the methodological order of the studies consulted.

Another purpose of this study is to provide some details about the current state of hashtags,
the changes that have emerged and to show what has been identified from the data obtained, which
in turn have driven this study. As a guiding thread, the research question, How do second language
users use hashtags on social networks for language practices that encourage communication and
active participation in their target language? allows us to evaluate the new linguistic practices in
digital spaces or environments such as social networks. It also aims to understand the use of
hashtags nowadays, how users interact with them and what is the importance of hashtags within
the digital ecosystem, to argue and illustrate that a good practice of hashtags will allow second

language users to stay in close contact, track it, keep it, improve it and practice it.
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Conceptual Framework

Hashtag

Different research findings have shown details about what a hashtag is. However, the
beginnings of tags remain during 2007 on Twitter (X since 2023). This use discovery is granted to
Marco Messina who made one of the very first “tweets” to tag an opinion with the following
hashtag #barcamp. To clarify, according to Caleffi (2015) “The use of hashtags was introduced on
Twitter as a way to classify messages (tweets) according to the topic, thus allowing users to easily
search for specific content and share information related to it”. Another perspective on hashtag
says, “a user can either initiate a hashtag or participate in an ongoing discourse through a hashtag”
(Solmaz, 2012), which allows them to easily track ongoing topics. A hashtag is identified by a
keyword plus a # (hash). Then, this is how it functions: individuals type a keyword followed by a
hash, instantly creating an index that associates all entries using the same pattern or hashtag on any
platform it is used.
Social Networking Sites

Based on the thought that any user might be anyone connected to a Social Networking Site
(Facebook, X, TikTok, among others) was able to create a hashtag, people started to focus on what
they were for, and time over time, what they become for. Therefore, content online began to set off
questioning academics and the education field was not the exception to the trends. As a result,
English education, but more specifically Second language field as an attempt to enhance and
understand the new arising ways of learning and social customs in the increasing use of technology
and digital platforms, which made them seek their potential features for teaching and learning. Due
to English having spread linguistically and culturally speaking, it has settled as a dominating

language. Songs, media, content, memes, and many other aspects of the real world have been



#Language: how hashtags connect second language users 8

mediated by using English. Now with the role of Social Networks Sites and technological
development of digital devices as cellphones, English input is not only offline-real world but online.
Approaching to Concept of Second Languages

Gomez and Uribe (2015) define second languages as “describes communication systems present
in a specific context that operate next to (sometimes with) the mother language in that location”.
Despite there it exists a structured linguistic code people who belong to a community recognize,
when an arising and predominant language gets into the community from small to long groups, in
addition to this, Gomez and Uribe (2015) mentioned that “second languages emerge because the
context itself and its inhabitants make it happen”.

Literacy Practices

Hence, Social Networks Sites do not differ from second language studies, on the contrary, they
have been useful to track new language experiences and manifestations. This is what scholars have
called “new literacies”. According to Mora (2014) “Literacy today entails the discussion of the
multiplicity of forms in which individuals and communities construct and interpret oral and written
texts” (Micro-paper No 7) furthermore, Lankshear and Knobel (2006) question when it is
appropriate to refer to a particular literacy as being a new literacy and why the category of new
literacies may be a useful one. To categorize new literacies, social network could be considered as
one of the born literacies. Alvarez (2018) recognize that “The construction of views [...] is not
only mediated by teachers, but also by other resources to which students have access, such as
movies, social network- ing, and language learning websites. Furthermore, it brings to the
importance of literacy practices, Brian Street (2006), for example, defines literacy practices as

“particular ways of thinking about and doing reading and writing in cultural contexts” (p. 5).
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Originally, Scribner and Cole interpreted new ways for literacy practices by recognizing the social
values, “These ways are ‘recurrent’ — they are socially recognized as patterns of activity —and are
engaged in on a regular basis under these socially recognized patterned descriptions.”(p. 84).
Digital Literacy

In other words, the patterns, and activities are emerging and the reason why it is the transforming
functionalities that people are given to platforms and digital experiences through the social
practices they have gotten involved in. Above it focused on literacy and what literacy practices
have become. Likewise, it is necessary to point out people are opening the big literacy umbrella
just as Barton, et al (cited by Gleason) refer that literacy practices are one way or another “what
people do with language” Then people are making something happen. Certainly, technology has
had an influence on people, and as an answer to that technology has been influenced back. Gleason
(2018) points out that digital technologies are socially mediated; people experiment with them and
adapt them for their own use, as in the creation of the hashtag. Besides, Nichols and LeBlanc (2020)
dig deeper in this, “digital literacy offers opportunities both for reflective teaching and for engaging
students in authentic inquiry about what it means to live and learn in a society increasingly
dependent on digital platforms” within practices and social replying on digital activities, it’s
necessary to catch the eye on interactions beyond practices likewise the spaces where it is
something happening, to observe and explore the new setting for values and beliefs. Besides, to
understand “how platforms never operate in isolation but are defined by their relationship with
platforms and programs” (Nichols & LeBlanc, 2020) There is already a computerized perspective
of the functionality of this element. The meaning changes once again and the user transforms this

sign into something else.
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Searchable Talk

The concept of searchable talk has been brought to life by Michel Zappavigna, (2015) defined that
“the drive to make our discourse readily findable by others has become a prominent social relation,
realized by a range of online communicative practices” (p. 1). Therefore, there is a bunch of data
that has been spread on the internet with bombings and tons of information on social media
platforms. Hence it is necessary to group topics, posts, videos and so on which hashtags has the
functionality to keep and track a thread of information related to. Hashtags have transcended their
initial functions, fostering aspects of informatics, linguistics, and semiotics. As Zappavigna (2015)
explains, that many approaches to understanding hashtags are based on the notion that hashtags
facilitate conversation (Rossi & Magnani, 2012) or discussion (p. 2). Zappavigna's concept
emphasizes the significant roles hashtags play in tracking and gathering data within one space. The
concept that Zappavinga stands for it’s about the major roles that hashtag could reach out for
tracking and keeping data on a single or a set of platforms. Approaching this term, Solmaz (2017)
agrees that “this way of discourse tagging leads us to ‘searchable talk’ and enables our discourses
to be found by other users with whom users’ bond around particular values”.

Ambient Affiliations

It is not something new that most of new literacies spin around social network sites (SNS’s) since
these platforms have emerged, they have become in language learning environments with an
informal perspective likewise they have developed countless of opportunities to language learners.
Social media has made such as impact even on the way they work for. Aldermar (2017) makes his
point highlighting the potential of SNS’s at integrating these environments into another context,

like educational. In her studies, Zappavigna (2012) examines the patterns of social media nature
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environments. Also, the richness on language exchange back to the beginnings of these platforms.
Accordingly, she highlights the impact of these features on digital literacies.

Hence, Zappavigna and Martin (2017) distinguished a “discursive system, referred to as
‘communing affiliation’ for describing how values are positioned as socially aligned in three ways:
by being directed at communities (convoking), entering into relationships with other potential value
positions (finessing), and being foregrounded interpersonally in various ways (promoting). Now,
this means that the more one interacts into an environment, the more the sense of belonging increase
to participate. Consequently, Solmaz (2012) presented on his study according to Zappavigna that
“Ambient affiliation’ is defined as ‘a form of online communion through hashtagging’ [...] and it
is "ambient in the sense that social media users may not be interacting directly, but instead
participating in mass performances of hashtagging or contributing to iterations [...]” (Zappavigna,

2013, p. 1). Therefore, users find these spaces that also set up a certain niche.
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Methodology

This project focuses on tracking and linguistic interaction through the use of hashtags to
improve their functionality for second language users as a literacy practice. The data collected
comes from a variety of the most popular platforms like X, Instagram and TikTok which employed
them techniques such as content analysis, discourse analysis, and correlation. These methods
collectively provide a comprehensive understanding of how the data can be categorized. The
methodology involves a descriptive analysis of the dynamics, patterns and what Zappavigna (2012)
mentioned "environment”, personal experiences and media interactions of users.

To address the question -How do second language users on social networks employ
hashtags for language practices to communicate and engage with their target language? -
observation was a crucial role. This observational approach aimed to identify the characteristics or
patterns which users displayed during the process of hashtagging for linguistic practices. The main
objective of this project is to distinguish the ongoing interactions facilitated by specific hashtags
and the results they have obtained so far. The descriptive analysis was based on a variety of
evidence, including screenshots of tweets (now X-responses), Instagram captions, and TikTok
hashtags.

The main objective of this project is to distinguish the ongoing interactions facilitated by
specific hashtags and the results they have yielded so far. The descriptive analysis was based on a
diversity of evidence, including screenshots of tweets (now X-responses), Instagram captions, and
TikTok hashtags. From an ethnographic standpoint, it is mandatory to state that the research
methodology adopts a qualitative approach to look deeper into the online/digital language practices
of second language users on social networks, with a specific focus on their use of the foreign

language. Hence what it started with observation, reading and analysis of the outcomes were
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necessary to know how many times this hashtag was used. It would have been so worthy to know
where they come from the highest peak of the use of the hashtags, but it didn’t work as it was
thought. However, what it was found. Therefore, the current project is aimed to show and describe
the creations of different conditions of language in use by people tag under the view of autonomous
learners and focus on what are the new standpoints of this user current conditions regardless to
language.

The study encompassed multiple social networking platforms, including but not limited to
Facebook, Instagram, and Twitter. These platforms were selected based on their popularity and
diverse user bases, allowing for a broader exploration of second language users and their hashtag
practices. the criteria taken to choose the mentioned platform were based on ethnography, to
support this, Rapp (2018) stated that it is an ethnographic method in which the fieldworker’s
experience is investigated together with the experience of other observed social actors.
Furthermore, the researcher could be allowed to structure the study within two perspective (user
and researcher) ethnography claims “being critical about personal experiences in the development
of the research being undertaken, or about experiences of the topic being investigated” (Méndez,
2013, p. 281). This dual perspective encourages the depth and reflexivity of the study, providing
an understanding of how second language users connect with hashtags and bring nuances to
literacies.

Referring to Ethnography, its recognition of human societies and its constantly sense of
evolution to understand social codes are very significative. In their contributions to ethnography,
#TeamLaV (2020) maintains that “the approaches that researchers use to study those social
interactions and surroundings should adapt to those changes and evolve as well.” (Micro-paper No

68) consequently, They stand out the Ethnography approach and argue for an idea that goes beyond,
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Digital Ethnography. #TeamLaV stated that “Digital ethnography, therefore, is interested in
studying for the growing influence and presence of the internet and other technologies in people’s
daily lives”. (p.1) which it has led to observe critically the researcher own experiences mixed with
the dynamics of interactions from an environment (Zappavigna, 2012) digitally created by others
has come arise.

In the entries participated second Language Users, they shared content and used hashtags
within a main topic and tags target. In addition, all kinds of interactions were valuable. There was
not a determinate sample size but there were several sample interactions. It was crucial to get as
many data as possible. Hence, the collection of screenshots to prove the experience was necessary.
After, an Al oversaw the collected-data analysis, the Application Programming Interface (API),
gathered numerical metrics related to hashtags usage. What this tool mean is that provides an
answer to the need for insight into factors such as the frequency and reach of hashtags. Therefore,
the API facilitated the gathering of quantitative data, such as frequency of hashtag usage, popular
hashtags and user engagement metrics.

As a collector of the findings, the ethnography worked to identify many topics of interested
those users posted online. As a result, | agreed to Glesne (2010) in order to collect user-generated
content, conversations and hashtags usage by dividing them into the following categories: sense of
humor (Jokes, memes and funny comments), questions (language or language-related concerns),
celebrations and suggestions. The categories were chosen in relation to Zappavigna's study on
ambient affiliations in language learning contexts, but in this project the focus is on the topics that
lead users to share information for a second language practice. Upon which Solmaz (2017) also

divides the analysis of hashtags into 3 categories: following and participating in live events,
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Celebrations and losses, Memes, and Sense of humor (p. 210). This was useful to outline the
analysis in relation to the purpose of the study.

Ethical Considerations

Throughout the entire data collection process, ethical considerations were primary. User
privacy and data confidentiality were strictly respected. In addition, the study followed the terms
of service and guidelines of each social media platform accessed, ensuring responsible and
respectful participation. It is necessary to mention that the interactions collected, the samples that
may be in this project are public, but it was decided to keep the identity of the users with other

names or in some cases the name of the user is omitted in some images.
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Findings
In the following figures you can see tweet entries (X) that correspond to the year 2021, they
were also registered in February. In figure one there are 3 hashtags (#studytwt, #studygram,
#langtwt) the user @gladlyglobal is a public account and at the time (2021) it was a growing
community for second language users. It did not have much interaction, but it was the first time the
hashtag #langtwt and the others mentioned appeared. In fact, the appearance of these hashtags in

the interface of, at that time twitter and now X, can be attributed to the reading of the algorithm by

tweet related to the practice of a second language.

@ Gladly Global

What are you studying today?

Fig. 1 First post identified

Here begins the search for hashtags, so why did these hashtags appear out of nowhere?
When clicking on each of them, it showed content such as posts, information and not limited only
to English language as is the case in Figure 2. in this post, a user wrote: "Lowkey thinking of
making me a #studytwt account to practice Korean mostly" in this post, the user suggested creating
an account where there is only content related to the practice of Korean language and be able to

keep track with the hashtag #studytwt. Up to the time of the study or during the year 2021 and
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following years there was no trend in this (#studytwt) or any hashtag mentioned. The use of these
hashtags was measured by users who frequent profiles or accounts with some characteristic of

study, community or individuals with similar searches in terms of a second language practice.

i vic©
! lowkey pensando en hacerme una cuenta de para practicar

{
' coreano sobre todo e I'll think about it

Ly

( p )

he visto algunas con layouts y carrds preciosos, a ver si
me animo

Fig. 2 Post in Spanish with an English hashtag

Now after having identified some hashtags, an interaction was attempted with a second
language: Korean. It was decided not to do it in English to try the effectiveness of the message in
a code other than English and to try to check if the response was only obtained in replies that were
only about the English language. When posting the personal entry which quotes the following
"Tomorrow I will go to university. Tomorrow is my first day," a user responds with feedback and
provided a correction that improved the grammar and sentence structure. The feedback was in

English, and the return response was also in English. This can be evidenced in Figure 3.

Tracking hashtags interactions and participations.
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Now, evidence from 2023 will be shown, entries in X that served to identify and corroborate
the characteristics that Zappavigna raises about the environmental affiliation. The hashtagging in
#langtwt in Figure 4 made it possible to visualize a personal introduction that structures a profile
of a user who shows interest in other languages and presents the status of the languages spoken.
This type of personal introductions is common to see in this hashtag, observing that every person
who uses the hashtag and in a certain way shows interest in belonging to the community that is
being developed by this hashtag is similar to a credential. In addition, this user obtained a response,
an interaction was established which, according to Borau et al (2009) "they need a chance to

actively produce language and the chance to use English as a tool of communication. This calls for

SALO
Ui M= cistmol o 2 Hol L. LR Mol xge= 49 o).
Tweet of the day

. Shaha’#
Good job! But!

K= LHY chetmo) 2 Hole. LHE2 34+ 0|t2 would sound better!

when you say ~0|A you do smth at somewhere or you come from
somewhere. wje. you wanna say to go somewhere you say place+0| ~*

SALO

Thank you a lot. | usually get a bit confused with those particles but it’s
crystal clear now!! | appreciate it @ &

instructional methods and tools promoting 'active' learning that present opportunities for students

to express themselves and interact in the target language" (p.78).

Fig. 3 An example of a feedback asked by a hashtag post.
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‘3’ mariam 4

updated intro! ;)

— mariam

— 22, egyptian

— international relations student

— speaks (egyptian) arabic, english, turkish, spanish, french, & some
german

— improving french

— learning (european) portuguese

— dabbling in norwegian

— interested in russian, italian, german+

6,368

# Rafael n: (@ c:4l b:om

n

' Ol4a, Mariam! Native european portuguese speaker (lisbon-coimbra accent)
If you need someone to practice conversation in european portuguese, you
can hit me up! @

Fig. 4 Introduction users themselves into hashtag entries

Once it was identified that they were not only introducing themselves but also generated
questions or polls as in Figure 5 and 6, it was related to another feature (Zappavigna) about
concerns. This type of interactions obtained more views, responses and reach for the user who
asked the question, for those who responded and for those who discovered this because of the
algorithm and the popularity of hashtagging with #langtwt. In addition, in Figure 7 there is a poll
and shows user’s replies and they not only participate in the poll by voting for one of the options

but also participate with an intervention to add more information or a point of view on the poll
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target. The user who creates this situation remains in interaction with the users who participated,

this created a thread and an ambient of feedback and communication.

(3 Sandra === 0"

.
-

—
i

If you study more than one language, how do you distribute your time
between languages? *

2,450

Fig. 5 A type of inquiry that users use to make.

@ R BEEraima822| 8 F

{9 | do ==} on one day, E8— on the next day, and then E#* (those 2
languages aren't my priority atm)... It's quite hectic but it keeps me busy
doing sth | like “4

Sandra ==4— 0"

| think that's the most common way to to that. Kind of split the languages
you're learning in different days. Don't you find it challenging to learn Italian
and Spanish on the same them, as they're from the same language family?

-

@

abby.
| study French on Busuu every day, english | study by watching cartoons
and videos on yt and spanish | keep in touch with music or some series

Sandra ==4—Cl¢

Do you like Busuu more than Duolingo? I've heard good stories about it,
and maybe | should try it too € But those are some great ways to separate
languages!

Fig. 6 A thread of replies from post in figure 5.
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W Madeleine Lautmer gm I €& 3 om
R

i

Language lovers/learners, do languages make you feel more connected
to other people/parts of the world?

Which description below do you most closely identify with first?

|lam a:

1- Global citizen
2 - Citizen of my nation
3-Mixof1and2

4 - Other (explain)

Piotr Kolibabski

I'm a European. Sadly, | don't know enough about countries and cultures
from other continents yet, so calling myself a global citizen would feel far-
fetched.

Madeleine Lautmer g 01 & 25 o
Makes total sense.

Eni - #langtwt 4=

While | am open to learning and taking part in other cultures | will do so as
long as it does not compromise my values. And | take pride in the culture |
was born in so it is a mix but that is primarily what | identify as

Madeleine Lautmer g 0§ &8 25 mm
What would you say your main values are?

Fig. 7 A thread of replies from a survey.

21
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Relation with other social platforms

By the end of 2021, Elon Musk announced a possible purchase of the Twitter platform.
Twitter presented some irregularities and finally it was announced that the platform would be sold.
Thus, it is acquired by Elon Musk in October 2022. Users see this situation and evaluate the
possible changes that the platform will have. Due to this purchase of the social network, users look
for other platforms to continue with the same environment that already have and contain some
hashtags. This is the case of Figure 8. This entry presents a Discord channel that was created as a
plan B to redirect users who use certain accounts and certain hashtags to a new ecosystem. In the
image, opinions are called by means of the hashtag #langtwt and from there a response is generated

from an account that so far has a community of users who have interests in second languages.

o Gladly Global | Home of the Language Comr
Join the family~

#9 sam/H LA

Idk if anyone from #langtwt is leaving Twitter due to recent...events.

But the @GladlyGlobal Discord is a really nice and chill place for
language learners (of any kind).€3 If you're looking for a new place to
chat languages, | recommend it :D

Fig. 8 An example of joining to other second language communities.

Below in figure 9, the users created activities through language challenges to keep up with
the practice of the second language that each person practices. In the image there is an activity
about a tweet or a post on Instagram that contains the study session that each one uses with the
language. In addition, some of the other challenges (or activities) were to answer questions such

as: What was the last word you learned? Why do you recommend the language you study? How
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do you order a coffee in your target language? On the other hand, it is necessary to highlight that

in the entry made by the account that promotes this challenge, they focus the attention on the use
e Gladly Global | Home of the Language Com
!
DAY 3 STUDY FROM SOCIAL MEDIA

Remember to tag us, use the hashtag, support others and most
importantly, have fun!

DAY 3

- Ctudy from
a {weet or Insta Post

YOGLADLYGLOBAL

WORNSNOP W/ Fiash YEAR
PN D JA3MRLL STONES

of hashtags to support each other and to be able to see and follow the content.

Fig. 9 A language challenge post.

After beginning a transition to other platforms such as Instagram and Discord, in the case
of the last one there are rooms or channels that have special themes related to the practice of a
second language. Not to go into details, in the discord channel that became popular in X an
interaction was created to validate the use and scope of hashtags for this project. After a series of

participations in the discord channel such as making a personal presentation, giving opinions,
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sending curious facts about the English and Korean language, sending and sharing memes,
recommending language study channels, a virtual meeting was held with a user from Canada who
offered free online meetings in English to correct texts, to talk or any other type of practice in
English. Figure 10 shows that the user joined a meeting and shared tips to improve writing in

@l (she/they)

Key Points for Academic Writing

ey ains:

e
ng their screen

ybration

ng Hitman: Absolution

v (‘.J

G Hello! Whenever you're ready just let me know

", Stefany
(e

Ready

English.

Fig. 10 An example of live feedback between two users.

Now, on other platforms such as Instagram and TikTok there are spaces for hashtags.
Although there are accounts that are responsible for creating content with the theme of second
languages, it has not yet been possible to identify certain hashtags that carry the same theme or
create an interaction in thread or contain a pattern or is the entrance to a more structured ecosystem.
However, hashtags still have the functionality to contain, organize and follow information in a

constant and permanent way.
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As a last detail of these findings, an important part was to question the use of hashtags by
context, this refers to knowing where these hashtags are most frequently used not only in platforms
but also in territories. Also, as the study progressed, a point that became relevant was to know if
there were statistics or the movements of the most popular hashtags. To know this data, it was
necessary to apply an API (Application Programming Interfaces) which is a type of software
ecosystem (Manikas & Hansen, 2012) besides, Stylos and Mayer (2007) set out that an API "is a
collection of existing code that other programmers can call to help accomplish programming tasks.
Usually, the APIs are available only in compiled form, as an interface" (section what is an API?
paragraph 1) therefore, the API that was applied was Brand 24 which helped to apply the statistics
on the hashtag #langtwt.

This API applied a search range from 2021 to November 2023 and obtained results in
categories such as numerical summary, context of the entries, popular mentions and trending
hashtags that the API was able to detect in the entries it analyzed. As a missing factor, it was not
possible to identify the places where the entries with the hashtags were most frequent, but a search
in social networks did not find the popularity of the hashtag in Colombia; in general, they were
mentions that came from countries such as the United States, Turkey, Germany and Canada.

Figure 11 shows the summary of mentions, which refers to the reach that this hashtag had,
this API tracked the use of the hashtag (#langtwt) in three different social networks: TikTok,
Instagram and X with 62 % of the posts having a positive character and with an estimated number
of 162 posts carrying this hashtag. In the time range the API (Figure 12) obtained that 1191
interactions were registered with #langtwt and that it reached around 507 thousand people. Also in
Figure 13, the API was able to list more hashtags that users used in relation to #langtwt and second

language topics.
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Langtwt = Este informe se generd utilizande una cuenta de prueba. Rango de fechas: 13 Aug 2021 - 15 Nov 2023

[ Resumen de menciones

VOLUMEN DE MENCIONES ALCANCE EN LAS REDES ALCANCE FUERA DE LAS POSITIVO NEGATIVO
SOCIALES REDES SOCIALES
Ll 162 T KV & 62 a 8
+162 (+100%) +62 (+100%) +8 (+100%)
+507 K (+100%) 0 (0%)
Fig. 11 Summary of mentions.
M Resumen numérico
162 507 K
"5. 1 62 ohil MENCIONES EN LAS REDES U :'“ ALCANCE EN LAS REDES
MENCIONES SOCIALES MENCIONES NO SOCIALES SOCIALES
a0 1191 162 & 945
ALCANCE FUERA DE LAS INTERACCIONES CONTENIDOS GENERADOS LE GUSTA
REDES SOCIALES POR LOS USUARIOS
4 062°%% 8 1% $38 446 v 162
MENCIONES POSITIVAS MENCIONES NEGATIVAS AVE MENCIONES DE TWITTER

Fig. 12 Numerical summary

£ Contexto del debate

#youtubeshoris #€NQlish  #leam o #language video day #englishclass camera course poiishianguage basic pixel

#grammar germanlanguage follow #spokenenglish #education learn com te language #knowledge idofficial  institut
update #ingles detachablecharging #ielts pofies #eamwithtkiok  #€Nglishgrammar ciub we facebook find spicessn  le@rning

duolingo  cannext instagram #learnenglish #englishlesson resolution s« channel speak

#vocabulary vocabulary #Literature daily liNK #anguageskiis time #englishtips ay2024 barbattery socaimeda skil frenchlanguage  tuition

s NEW #englishvocabulary #englishteacher dic use spanishianguage #leaming #speakenglish ish ot
quantity lesson WOrd #BookTwitter #youtubegrowth #esl doien community #learnenglishonline practice streak type #shorts

grammar student meaning know #languagelearning pomuguessianguage €nglish #englishlearning #englishspeaking
power subscribe #langtwt

Fig. 13 Popular hashtags
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Discussion

In this study, the focus on second languages was the basis for analyzing the linguistic
practices that arise from the new contexts and spaces that users have transformed in the digital
landscape. Thus, hashtags emerge as a practical element in relation to the new literacies that bring
a perspective to the practices that have been developed to contribute to new learning and
interaction. Hashtags have proven to have important functions to increase communication,
participation and follow up of a target language. In addition, this project is carried out from the
analysis and experience that led to evaluate qualitative and quantitative data. Also, what was
presented was intended to contribute to the theoretical and applied structure in relation to linguistic
practices in order to visualize, know and understand a little deeper perspective on this practice of
digital literacy. Although hashtags are not new, they are still confused and undervalued. Therefore,
recognizing the functionalities of this instrument that guides and maintains communication in
another space that has relevance, the digital one.

The results obtained in this research work contribute to the previous research that exists in
the field of hashtags. Represent the theoretical ideas of the academics consulted. Therefore, the
argument of Zappavigna's ideas and his in-depth study on the use of hashtags and the creation of
environments that can be generated from this interface unit. Also, Mora (2014) and Lankshear and
Knobel (2006) in representing the changes and perceptions of literacy and changes in language
practices. Also, different ideas from the literature that were consulted were important for the
exploration of hashtags, in general, the findings of this work are not only evidence of a practice,
but it contributes to this phenomenon of new practices, to the discourse of the digital dimension

and the role in the daily functions of the users and adds value traces to literacy.
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Now, a perceived finding about hashtags refers to linguistics. On platform X, the use of
words and not phrases were evident. This is because on Instagram, in addition to keywords, they
are longer phrases. Therefore, users on X and other platforms created keywords and words for the
hashtag, which creates variants of hashtags within a platform. Although each platform has a
different structure and functions, they share a section for hashtags, each has its own hashtag search
engine, but there is still no good use of this function.

Hashtag management by the users is very high, but there are still no hashtags that lead or
have a popularity to the point of being a trend for the reaches or entries under a special hashtag,
although there is one: #langtwt, by the transition to other platforms is not used in the same way as
in X then we can talk about another term, the pragmatics. The hashtag has not only computational
functions, but also linguistic and pragmatic ones. With the above, the results of this study
complement the transforming function of the hashtag for the processes of autonomous learning, for
the monitoring of the process of the practice of a second language and the hashtag is accepted as
an element of practice of the new literacies that promotes communication, interaction, adaptation,
participation and monitoring of linguistic dynamics in the digital ambient, especially in social

networks.
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Declaration of Generative Al and Al-assisted Technologies in the Writing Process

During the preparation of this work, the author used Grammarly for checking the spelling
in long sentences. In addition, ChatGPT allowed the author to examine the academic style in
paragraph and look over the coherence and cohesion with long sentences. During the entire process,
the content was reviewed and edited as needed and the author takes full responsibility for the

content of the publication.
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